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09:55 KEYNOTE: TONY’S CHOCOLONELY
HOW MISSION-LED BUSINESSES ARE 
TAKING THE LEAD
Tony’s Chocolonely is one of the fastest-growing brands in 
chocolate. Find out how they do that with effective marketing 
whilst paying fairly throughout the cocoa value chain. With 
incredibly tasty chocolate, leading by example to show the world 
that chocolate can be made differently: in taste, packaging, and 
the way you do business with cocoa farmers. Tony’s vision is 
100% slave-free chocolate.

Hannah Groom 
Digital & Ecommerce 
Manager UK, Tony’s 

Chocolonely

Morning chaired by Jon Bailey 
Chief Operating Officer 
Precision Proco Group

09:00 Registration and Coffee
IN THE EXHIBITION AREA

09:40 Welcome
ROBERT MCCLEMENTS 
PRESIDENT CDI, CURATOR OF VMC

09:45 OPENING REMARKS
THE VIEW FROM THE BRIDGE
Sir Roger provides a unique insight to the meeting point of business 
and government, setting the scene for the conference – the 
importance of its debate and exchange of ideas in an industry that 
has a vital role to play in future economic sustained success, locally, 
regionally, nationally, and ultimately on the global stage.



10:25 Intergraf 
International Panel
PRINT’S PLACE IN DIGITAL 
COMMUNICATIONS

SABINE GELDERMANN 
DIRECTOR 
DRUPA
In 2024, the international print industry will once again meet at 
drupa, the world’s leading trade show for printing technologies. 
The most recent live event had 1,828 exhibitors from 54 countries. 
A foretaste of how megatrends such as sustainability and ongoing 
digitization influence processes, products, new business models, 
will shape the future of the industry?

CHARLES JARROLD 
CEO 
BPIF
The big picture. Committed to developing excellence and growth in 
a sector that is a significant contributor to the British economy. Not 
only the voice for the printing industry but also an active participant 
- catalysing and shaping the future of this ever-changing industry. 
What are we lobbying – what’s the government response?

BEATRICE KLOSE 
SECRETARY GENERAL 
INTERGRAF
Intergraf promotes and protects the interests of the graphic industry 
at the European level through advocacy, informing, networking 
and social dialogue, representing 22 national federations from 20 
countries. What’s the same, what’s different and where are the 
future opportunities for the UK.

11:00 Coffee & Networking Break
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Chair: Gareth Ward 
Editor and Publisher, 

Print Business



11:30 KEYNOTE
SNATCHING VICTORY FROM THE 
JAWS OF DEFEAT
An inspirational insight into how businesses and business people 
have thrived by exploiting previously insurmountable ‘opportunities’ 
and how we can profit from their experiences. John will educate 
and entertain.

12:00 True Innovation – Online, 
Offline and in Beautiful Design
PAUL WOLSTENHOLME 
REGIONAL MARKETING MANAGER 
LEXUS
Experience Amazing, Omotenashi and Making Luxury Personal. 
The culture of success and how to make it work. See the Tattooed 
Lexus on display at VMC23.

ALISTAIR MACLEAN-CLARK 
CHIEF EXECUTIVE OFFICER 
PROX & REVERIE
Where worlds collide and the metaverse meets reality. Creators 
of Chanel’s virtual world. Don’t miss the chance of a full headset 
experience in the exhibition area.

AJAZ AHMED 
CHAIRMAN 
QUBA
Chief Provocateur at Cut the Cr*p. Ajaz is the entrepreneur who 
foundedFreeserve, the UK’s first billion-Pound internet business.

12:45 Lunch & Explore the Exhibition
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John Barnes 
Director, Rockfish and 

Serial Entrepreneur
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14:00 XMPie
EMBRACING TECHNOLOGY TO LEAD 
THE WAY FORWARD
Case studies to demonstrate multichannel and VDP Marketing 
Software that creates serious opportunities for business growth 
and efficiency. The smartest multichannel marketing technology 
to reach an audience with personalized, relevant communications 
across print and digital media.

14:30 How to Attract and Retain the 
Best Creative Talent in Today’s World

Julia Cole 
Strategic Marketing 

Consultant 

Dr Oliver Bray 
Dean, Leeds School of 
Arts at Leeds Beckett 

University

Zak Lebetkin 
Multimedia Designer 

and creator of VMC23 
branding 

Meeka Walwyn-Lewis 
Head of Membership, 

BPIF

Ayelet Szabo-Melamed 
Vice President of 
Marketing, XMPie

Afternoon chaired by Rob Shaw 
Chief executive officer 
Hub
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Chair: Darryl Danielli 
Editor & Publisher, 

Printweek

15:00 Making a difference while 
making a profit 
THE BUSINESS END OF RESPONSIBLE BUSINESS
Corporate responsibility, in its many forms, is evolving into 
organisations wanting to unify their colleagues around a central 
purpose that goes beyond making a profit. Measuring and managing 
the impact they have on their stakeholders, wider society, and the 
planet. Getting this right is no longer a ‘nice to have’ and is now 
ensuring that if done correctly it can deliver long-term 
sustainable growth.

15:30 Panel Session: Sustainability
BUZZWORDS & BS
Why the truth matters when it to comes to sustainability. Challenging 
misconceptions and providing a reality check. Facts, figures and 
insight into how to manage your brand to help customers make 
informed decisions.

BARNABY PATCHETT 
MANAGING DIRECTOR, 
ONE NINE NINE AGENCY
Managing brands and their messaging by delivering 
effective support to clients in the entertainment, food 
and sustainability industries.

RYAN MCSORLEY 
CO-FOUNDER, 
NEAT
Find out how SMCG (Slow Moving Consumer Goods) 
are finding new ways to achieve sustainable solutions, 
literally solutions!

JONATHAN TAME 
MANAGING DIRECTOR, 
TWO SIDES
No, it’s not true that if you print your gas bill a tree will be 
felled in the Amazon rain forest. Everything you need to 
know about ‘greenwash’.

Ricky Alfred 
Director of Responsible 
Business, Communisis
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16:00 KEYNOTE: Kellogg’s
CULTURE EATS STRATEGY FOR BREAKFAST
From field to table, through a century of delighting Britain’s families 
at breakfast time, Kellogg’s have always put purpose at the heart 
of everything they do.  But translating purpose into market-leading 
performance isn’t always plain sailing.   From bold packaging 
design to cutting-edge marketing, with a relentless focus on driving 
winning brands, Chris will share how creating the right culture 
drove the turnaround of the Cereal business in the UK and how 
digital transformation, new food formats and an urgent focus on 
sustainability will be key ensuring success for the century to come.

16:30 Close of Conference

Chris Silcock 
Vice President and 
General Manager 

UK+Ireland



See you at 
VMC24

@wearecdi    @wearecdi    

visualmediaconference.com    
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